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Frequent influenza outbreaks and sluggish economic growth may trigger increasing perception of resource 
scarcity(e.g., money, time, commercial products). Based on the self-regulation theory and the compensatory control 

theory, we find that consumers in resource scarcity exhibit lower willingness to adopt new technological products. 
Study 1(N=208) preliminarily employed a recall writing paradigm, which proved this process with sense of control as a 
mediating role. Participants’ perceived resource scarcity reduced their sense of control, in turn reducing their evaluation 
of new products. Study 2(N=328) validated the robustness and tested the moderating role of product category. For 
products with radical innovation, consumers with a low sense of control are less likely to adopt the new products. In 
contrast, for products with incremental novelty, the sense of control does not affect the adoption. Study 3(N=246) 
utilized a scenario-reading approach to further investigate the moderating effect of the need for uniqueness on the 
mediation model. As a boundary condition, high need for uniqueness can buffer consumers’ perception of resource 
scarcity, allowing them to maintain an optimistic attitude toward new products. Our findings extend the research on 
resource scarcity and offer insights to regulate product uniqueness and innovation categories to improve consumers’ 
purchase intention in practice.
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